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Coromandel musicians | photo © and courtesy of: The Coromandel.com
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total attendees outside visitors

&

i

events average spend
over 3 months, Sep-Dec 2024 per person per day, plus tickets 3
total tickets sold total outside visitor spend
(conservative estimation of 1 day average stay)
total ticket sales total expenditure 2024
economic value 2
where our money came from what we spent it on
2023 2023
‘ DHC Regional Events Fund 20,000 5,000 ‘ UulzsmM\Qvo KWwWUU-[ 6,043 8,053
Lottery Community Grant 6,450 13,000 MediaWorks ad campaign 6,250 0.00
@ social media campaign 4,025 0.00
@ JzIvL _MJI[Q\M KWUU-[ 6988Q On647
project management 3,144 2,300
total income 18,000 total expenditure 18,000
Lincludes participants and spectators 32M PI"M KWUM \W \PQ[ AOJZM Ja UISQVO | KWV[MZAI\Q "M M[\QUI\M WN WN \W
2artbeat is a mixture of ticketed small to medium events and many free, community, family friendly events, closest urban centers, which was the focus of our 2024 marketing and communications

based on 2024 artbeat events data an average ticket price would be $35 4 estimated based on food $70, accommodation $150, retail $70, petrol $60
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60.. UQPQ \W ITT \PM IZ\Q[\[ XMZNWZUMZ[ []XXWZ\M Z [ W§sd MZ]
for helping make the artbeat 2024 another incredible success and a Pl ol -
expression of who we are here in Hauraki Coromandel — you helped make
W]Z [XZQVO NM\QAIT | ~"QJZIVN KMTMJZI\QWYVY WN

KWVVMK\QWY \WANITTQVO L' IN\\MVLMM[ QV \W\IT
Our second artbeat saw 91 creative events around our rohe - team, and added to our lineup
artists' open studios, workshops, music gigs, local theatre, com - making the three-month event even
munity events, festivals and exhibitions — the program was a more dynamic and creative!
creative gig-guide that had something for everyone and captured Fiona Camron  Chair, Creative Coromandel,
the creative sprit that is the Coromandel. Creative Coromandel and our O 2Is0 s T Wa <ol swizL X
festival team are proud of what we Trustee, Creative Coromandel, aribeat sooil
2024 also saw the extension of our festival brand and website to have achieved in two years. media coordinator
better communicate our vision and grow our reach, amplifying
the creative mahi of the events who signed up to be part of our We look forward to bringing even more creativity and community
festival “umbrella”. Increased communications and marketing \W TQNM WV <M <IZI W \M 1SI1 1 5...]Q ;MM a\
meant we could better reach outside audiences in our close ur - Crentive Coromandel Tristess are
ban centres. FIONMA CABIMEION  ...ooooveevmsessiieesese e ssssssssssssssssssssssssssss s 5505555855858
John. MCENTEEI .ottt .
JESSICA PALON ...ttt s e e et
+WTTIIJWZINQAM KWVVMK\QWV[ _Q\P UlVa LQ MZRVWZOTVQEINVQW [
businesses, communities, partners, and artists have strength i L OV M e
ened our creative communities and built resilience. We are ex - T WaKEr e
cited about some new directions for 2025 as we look to add inno - HEANET WAL e

. . . FZWWSM [ MVVMPBA. ALSQNoeeee ettt st ssss s ssssts
vative workshops and events, organised  in-house by the artbeat 1SaDEI GBI PAIMEE o .
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‘ ‘ 1 NWJVL .OWVI-[ IXXZWIKP \\
QVOTa LQ MZMV\ - KWUXTM\]
how to support our event without per -
sonal project or agenda. Very hard working In
a hands-on way, managing the promotion and
marketing. | felt she always had the interests
of our event In mind. The Integrated use of a
broad range of marketing mediawas very help -
ful Including social, print and press releases
that found their way onto regional radio. Easy
to deal with, professional, experienced and al -
ways supportive, engendering a high degree of
trust. We look forward to 2025. an Preece

CoroCine Film Festival
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3 months
of creative
events

one | one
peninsula

artbeat

The coromandel artbeat spring festival is a lineup of local arty events all over Hauraki
+WZWUIVLMT IVL Z]V] NWZ UWV\P[ MIKP aMIZ ;MX\MUJMZ \W _MKMU.

Discover and enjoy the creative, natural spirit
of Hauraki Coromandel at the coromandel
artbeat spring festival from September to
December each year.

Here on the Coromandel, art is at the heart of
our communities. We want to celebrate and
share this creativity with you during this three-
month festival.

Join us at events, exhibitions, workshops, open
studios, musical and theatrical performances
all over the Peninsula, that will welcome and
Inspire you.

Explore a diverse range of creative activities,

\ISM | [KMVQK RW]ZVMa W \PM JN\
Immerse yourself in artistic experiences and be
Inspired meeting the people creating work you

will love.

Enjoy the laid-back pace of the Coromandel,

ZMTI QV W]Z IJMIJ\QN]T _QTL [XI
OMU[ OZMI\ NWWL IVL KW MM 1V
Into accommodation by our fabulous locals.

Nau mau, haere mai, piki mai ra.
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‘ ‘ Creative Coromandel supported the 9th
annual Steampunkthe Thames through
JW\P N]JVLOVO IVL M MK\Q”*N
The inclusion of Steampunk The Thames In the
coromandel artbeat spring festival allowed us
\W ZMIKP I TIZOMZ IVL LQ MZMV\ |
also grateful for the extra social media support
our festival received and the support of the
TCDC/Creative Coromandel comms team. It
helped us attract over 7,500 festival goers this
year.

Richard Hornell
Steampunk The Thames
9th Annual Festival




our impact /

Who are we
serving

What are
we delivering
and how much

Our region's creative industries/creative
communites — visual artists, performing
artists, arts leaders, art businesses, and
tangata whenua.

Local Residents: Engage the Coromandel and Hauraki
communities with events and activities to enhance community
cohesion and encourage regional economic spending.

Tourists: We attract visitors around Aotearoa, particularly
from our close urban centres, Auckland, Hamilton, and
Tauranga. We also attract international visitors who seek
unique, creative, and cultural experiences in spring.

Families:  Provide family-friendly community activities
and workshops catering to all ages and abilities, increasing
participation in the arts and cultural sectors.

An annual professionally organised art
festival across the entire region over three
months each spring.

<PM NM[\QAIT W MZ[ | ]VQNaQVO JUIJZMTTI \PI\

cohesively brands and promotes a multitude
of individual, independent creative events. It
enables any creative in the entire region to
be part of a bigger picture.

The festival is professionally promoted,
both within the region and to outside
nearby urban centres to attract visitors and
encourage engagement.

I\ W MZ[ | XTI\NWZU \W [QU]T\IVMW|][Ta

leverage individual events and the region
as a whole; connecting, nurturing and
strengthening the region’s creative
industries/creative communities.

@0/ 0—

1V M PI™M [\ZMVO\PMVML ].
and grown our communications.

We extended our professional festival brand,
developed a standalone mulit-page festival
~_MJ[Q\M IVL [QOVQAKIV\Ta [\MX:
media communications & marketing.

We delivered a professional, focused
communications campaign that took the
artbeat out to audiences:

We had a strong national and regional media
XZWATM - W]Z JILOM\ ITTW_M
promote the festival through a marketing

campaign with MedaiWorks in our three

KTW[M ]ZJIV KMV\ZM[ )34 2?37 I’

It also gave us a bigger marketing capacity

for our regional media outlets to reach a

bigger audience for that market. We also
[QOVQAKIV\Ta QVKZMI[ML W]Z M®
social media channels. Further, we focussed

on increasing participation and growing the

number and quality of  Jariticpants.

more —-~



How are those
we are serving

JM\\MZ W
of what we are
delivering

JM

1) The festival promotion will help their Impact our

own event —they’ll look more professional

in their own communications, and most of Work haS on our
all they will be able to reach a much wider
audience via our professional marketing
and communications.

community

2) itis completely free |, and creatives stay
In control of their own event.

3) <PMa JMKWUM XIZ\ WN I JQOOMZ KWWT
thing . It provides a sense of belonging.

4) Their professional network will likely
grow as a result.

5) They’ll feel good about supporting
their region and the creative industries
of that region by participating and making
the artbeat more amazing. This in turn
supports their own creative practise.

*a []XXWZ\QVO W]Z KZMI\Q"M MK
we enable our local communities to

JM AVIVKQITTa UWZM ZWJ][\ IVL
sustainable businesses.

While the festival primarily serves as a

platform to connect, nurture and strengthen

the region’s creative industries/creative
KWUU]IVQ\QM[ \PQ[ JT\QUI\MTa JlI
whole; local communities and industries

across the region become more connected,
strengthened and nurtured.
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The Madeleines | Colville Festival
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‘ ‘ The Coromandel Artstour  thisyearwas
one of our most successful. | had peo -
ple from Wellington, New Plymouth and
even Australia. The Australians made a point
of coming to Coromandel because they googled
"What to do on the Coromandel Peninsula”, and
our event came up. The artbeat promotion was
vital for our event because of reaching a much
broader and more diverse audience than we
could achieve ourselves. After a hard winter,
local businesses enjoyed the increased patron -
age this brought to Coromandel Town.

8M\M ;MXP\WYV
Coromandel Artstour Open Studios
event coordinator
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mmunity after the negative

NKQIT IVL MKWVWUQK M MK\[
d of several severe weather events

come together and collaborate celebrate

Create cohesively sustaining our strong creative spirit here in Hauraki
relationships with our arts communities Coromandel and our diverse arts

so they can achieve their creative communities who tell our stories of place,

potential and economic goals people and landscape
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programmatic , delivered impressions
urban billboards via digital  local

; M X , MK | | audience campaign
AKI/HmIt/Taur

funding allowed us t An outd ign usi
WY QL VgV TN N [ el R ) N L o 0T [ Q WOt baboate. i
' I i I k h 3 [ b Auckland,
~M _MZM IITM AW NZMVOXPMVY | XY e camagr Taaroaanavamion
and grow our communications and across 3 maiin communication
marketl ng . Local audiences data-driven digital

campaign using a short clip, placed

<PQ[ KWV\ZQJ]\ML [QOVQAKI VAT azceifieesicRnphoafeldD
success of the artbeat with over 30,000 A raclio campaian
eyve nt V|S|t0 Is. across the MediaWorks network



it’s festival
time all over
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@ Firefox File Edit View History Bookmarks Tools Window Help LA RS DR 100% B 1
it's festival : y ] O $ =
time all over ece @ | @ Auckland Central Weather Fore- X | & Startpage Search Results X 3 settings X+ S
The Coromandel/

The Coromand { &« C @ U B =2 https://www.metservice.com/towns-cities/regions/auckland/locations/ 1d b N & & =

£ Most Visited ) Getting Started () Google Maps @ YouTube {3 Wikipedia [ Popular
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Next 48 Hours 7 Days Extended Water Activities Nearby Forecasts Past Weather

No warnings in place for Auckland View all severe weather >

Current Conditions @ A3 TODAY Bse Do & THU B ooxe O aae
12 MAR 423 js D 3 mar [ 2a= §1a

T

fl 930 ¥
21 ® Ll) 23 Overnight Morning Afternoon Evening Overnight Morning Afternoon Evening
Feels like 21° 45 2

1 layers

0 windproof Today 15 Nov SUNRISE 7:16am SUNSET 7:46pm
Moderate 24km/h SW

Gusts 33km/h Showers clearing this afternoon, but cloudy periods remaining. Fresh southwesterlies, easing this Auckland Traffic Cameras b
Moderate 19km/h SW evening.

Gusts 37km/h

Clothing Nc
WAKA KOTAHI
> Wind

* Harbour Bridge

Issued: 12:40pm Wed 12 Mar

> Rainfall 0.0mm ChCCk ‘
Jy FIRE SEASON . FIRE DANGER Ou‘t ‘thc

! Humidity 74% Restricted Moderate rodrdim
1014hPa Most fires require a permit. Check and apply at To prevent wildfire, follow safety guidelines at P s

stable checkitsalri; nz checkitsairight.nz n ow
Data provided by ¢ vwa [BlEE3

(i) Information

(=) Pressure

Observations by MetService

(7 ONENZ WARRIORS VS SEA EAGLES 8.00PM, 14TH MARCH

Go Media Stadium Forecas

Auckland Rain Radar EoMEls St Forecast -
Support the One NZ Warriors in any weather with One Big Fan! Share your best sign and you could win some
epic prizes.

Let's get connected (@]
Animates Pet Forecast

ue 17 Dec 2024 18:11:58
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3 !

months event goers

Sept-Dec 2024

20

Youth/

IENEE

Children
events

217

Workshop
?...VIVOI
Classes
events

33

Performers
from out of
our region
events

2 3 Theatre
events
Music Gigs

Performances
Singing

events 2

Filmfest
events

Films, single
screening
events
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‘ ‘ Creative Coromandel played a valuable
role In promoting Driving Creek’s pot -
tery workshops and 50th celebration
through their marketing and communications.
Their support helped highlight the milestone’s
[QOVQAKIVKM [PIZQVO \PM [\WZ¢
ell's legacy and the vibrant arts community
at Driving Creek. Through digital promotions,
event listings, and community outreach, they
helped connect local artists, enthusiasts, and
visitors with our workshops and special anni -
versary events, contributing to the success of
the celebrations. Jesse Oppat

Head of Marketing, Safety and People
Driving Creek




At the pottery | Driving Creek Railway, Zipline & Pottery




Nottapotta exhibition | Driving Creek Railway, Zipline & Pottery



1,095
247
195

40

This data highlights strong growth
IVL MVOIOMUMV\ QVLQKI\QVO

M MK\QAMVMI[[ WN W]Z [WKQIT
M WZ\[






what we'll do next

Set up a shared, new event management system across

In 2025, with adequate funding, we want to expand our both the Creative Coromandel and artbeat websites, which
festival and utilise our arts management expertise to will enable us to better control how events are listed, and
introduce creative workshops into our program. These managed.

will be organised, hosted and run in-house through the
artbeat team, adding a new income stream to our festival

operations. IVKZMI[M \W\IT ZMIKP Ja IVW\PMZ Ja X
engaging content. Improve engagement rate by focusing on

Aside from local artists featuring in these diverse Interactive posts (polls, Q&As, etc.). Grow the audience in

workshops around our region, we plan to to also bring in SMa ZMOQWV[ TQSM ?1QSI\W *la WN 8TM

well-known national artists, adding even more colour and content.

KZMI\Q"M LMX\P \W W]Z NM[\QAIT IVL MVZQKPQVO \PM W MZ \W W]Z

audience.

=[M ZILQW ILAMZ\Q[QVO ~QI \PM 5MLQI?WZ
QVKT]LQVO [\I\QWV[ TQSM <PM *ZMMbM 5]

Develop our online presence and further inprove the utility
and user experience of the artbeat website.




‘ ‘ Creative Coromandel and the artbeat

helped us spread the word about our

brass band contest to a wider audience.

The broad range of promotional channels am -
XTQAML I IZMVMI[[ IVL MVOIOML \|
LZI QVO UWZM I\\MV\OQOWYV IVL NW
event. With its focus on arts and creativity, the
artbeat spring festival provided a great back -
drop for us to connect with a larger, art-loving
crowd, making our event a resounding Success.

Kerepehi Brass Band
*la WN 8TMV\a *ZI[[ *IVL .M[\Q"I
Waikato:




60.. UQPQ V]Q NWZ aW]Z [[XXW2Z\

We are proud to celebrate another successful year of the coromandel

artbeat spring festival and would like to say a massive thank you to all our

N]JVLZIQ[MZ[ LWVWZ[ IVL XIZ\VMZ[ _PW PMTXML UISM \PQ[ PIXXMV )[IT la]
we could not do what we do without the generosity of all our supporters.

'MOQVIT -AMV\[ .]VL :-. <PIUM[ +WZWUIVLMT ,Q[\ZQK\ +W]VKQT

M[\QVI\QWYV 01]ZISQ +WZWUIVLMT 011Z1SQ ,Q[\ZQK\ +W]VKQT

Lottery Community Grant CFM






‘ ‘ It was truly wonderful to have the sup -
port of Creative Coromandel through
the coromandel artbeat In promoting

+WTAQTTM-[ IVV]IT UJ[QK IVBMBA|
INg our event was being promoted far and wide
and seeing It appear on Facebook, In the web -
Site event listings and various other places was
Immensely helpful In garnering community
support, increasing visibility and overall event
participation. Thanks so much to all involved
INn making this happen.

*2WWSM _MVVMPa 41SQV
Colville Festival
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2025

Sep-Dec

_PI\-T QV Q\ NWZ aw]"

*M | XIZ\ WN \PM THe aNbkat festival has been designed by
Creative Coromandel to connect communities through art and to create

an arts ‘gig guide’. It is free to be part of the festival, and inclusion in the
program helps artists to amplify their upcoming events to a receptive
audience. All creatives can participate.

1IN aw] PI"M IV ] XKWUQVO IZ\ [PW_ LIVKM M PQJ:
contact Creative Coromandel to be added to the calendar.

Info.creativecoromandel@gmail.co.nz
coromandelartbeat.nz

the coromandel






